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Episode 1: Macro Level

Episode 2: Micro Level

Episode 3: The Story of Stuff
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Identify the main socio-ecological impacts of products
on a micro level.
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 Product Life Cycle from Cradle to Grave

e Socio-ecological Impact Matrix

« Life Cycle Assessment
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1. Describe the entire life cycle of a text book.

2. Develop a socio-ecological impact matrix for a
cotton T-shirt. Which stages of the product life
cycle and which categories should you consider?
What are the main social and environmental
problems associated with cotton T-shirts?

3. What conclusions can we draw from qualitative
and guantitative LCAs of coffee? What implications
could these have for sustainability marketing
of coffee companies such as Starbucks?
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