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Episode 1: Towards a Sustainable Century

Episode 2: The Evolution of Marketing

Episode 3: Interview




[Sustainability Marketing — A Global Perspective]
Lecture 1: Marketing in the Twenty-First Century = Episode 1 = Prof. Ken Peatti

HH

Learning Outcome 1.:

Understand why the legacies of the twentieth
century have created challenges for society and for
marketers in the twenty-first century.

Learning Outcome 2:

Explain the basic concept and key principles of
sustainable development.

Learning Outcome 3:

Appreciate how contributions to sustainable
development can vary in terms of their focus and
‘strength’.
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1. How Did We Get Here?

2. The 20™ Century — Marketing‘s Century

3. An Ecosystems and Wellbeing Perspective

4. Sustainable Development
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Sketch by Peter Nicholson (www.nicholsoncartoons.com.au)
Source http://primalhealthyfit.com/diet/paleoevolution
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World Population and Per Capita GDP
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A Century of:

 Unprecedented growth in population and
material living standards;

 Generally improving life expectancy;

 Technology from the Space Race, to the “Green”
and IT Revolutions to Nanotech;

 Expanding international markets and global
culture;

 Marketing and the rise of ‘The Self’;
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Source: CIA World Factbook March 2007 WOl‘ldI GDP pel‘ Ca plta (PPP) 2007 http:/len.wikipedia.org/wikilList_of_countries_by value
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A four year effort by global
experts to assess the health
of the natural environment.

ECOSYSTEMS
AND HUMAN Key Conclusion:

.WE,LL PEING Late 20t economic growth
I has ‘resulted in a
substantial and largely
iIrreversible loss in the
diversity of life on Earth...

¥
ﬂ;‘ MILLENMIUM EGOSYSTEM ASSESJUENT

Source: United Nations
Environment Programme
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~ ... gains in human well-being and
economic development, have been
achieved at growing costs In the
form of the degradation of many
ecosystem services ... and the
exacerbation of poverty for some
groups of people. These problems,
unless addressed, will substantially
diminish the benefits that future
generations obtain from ecosystems’

Source: Millenium Ecosystem Assessment (http://www.maweb.org/en/index.aspx)
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and poverty reduction

BASIC MATERIAL FOR A GOOD LIFE
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" HEALTH

' GOOD SOCIAL RELATIONS

1 SECURITY

" FREEDOM OF CHOICE AND ACTION
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Ecosystem services
" PROVISIONING
(e.g., food, water, fiber, and fuel)

* REGULATING
(e.g., climate regulation, water, and disease)

i

 CULTURAL
(e.g., spiritual, aesthetic, recreation,
and education)

' SUPPORTING
{e.g., primary production, and soil formation)

LIFE ON EARTH - BIODIVERSITY

) ( Strategies and interventions

Y

Indirect drivers of change
# DEMOGRAPHIC

" ECONOMIC (e.g., globalization, trade,
market, and policy framework)

= SOCIOPOLITICAL (e.g., governance,
institutional and legal framework)

W SCIENCE AND TECHNOLOGY

B CULTURAL AND RELIGIOUS (e.g., beliefs,
consumption choices)

Direct drivers of change

= CHANGES IN LOCAL LAND USE AND COVER
= SPECIES INTRODUCTION OR REMOVAL

= TECHNOLOGY ADAPTATION AND USE

= EXTERNAL INPUTS (e.g., fertilizer use,
pest control, and irrigation)

= HARVEST AND RESOURCE CONSUMPTION
W CLIMATE CHANGE

% NATURAL, PHYSICAL, AND BIOLOGICAL
DRIVERS (e.g., evolution, velcanoes)

Source: Millennium Ecosystem Assessment
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The quest for‘ww ways of
_producing, consuming and
' would lead us

Photo: dChris; www-flickr.com
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“... meeting the needs of the present without compromising
the ability of future generations to meet their needs.”
The Brundtland Report ‘Our Common Future’ 1987

Key principles:
« An emphasis on needs, particularly of the global poor;
 Equity in distributing costs & benefits of growth;

 Intergenerationality, to consider long-term future
needs;

* Global environmentalism, to understand the planet as a
finite and vulnerable life support system.
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Source: Sustainable development from Johann Dréo (www.wikipedia.org)
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The Millennium Development Goals

Eight Goals for 2015

-é-i Eradicate extreme poverty and & s Improve maternal health

hunger

ﬁl 2 Achieve universal primary Combat HIV/IAIDS, malaria and
education other diseases
Promote gender equality and Ensure environmental
empower women sustainability

%4 Reduce child mortality Develop a global partnership for

development

Source: www.undp.org
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1. Why does sustainability represent such a
challenge to the marketing discipline?

2. What are the four key principles of sustainable
development?

3. Using online sources review progress towards
the 8 key Millennium Development Goals, and
discuss the extent to which you believe each
will be achieved by 2015.
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« Belz, FM., Peattie, K. (2012): Sustainability
Marketing: A Global Perspective, 2. ed.,
Chichester: Wiley, p.1-20.

« WCED (1987): Our Common Future (The
Brundtland Report), World Commission on
Environment and Development, Oxford: Oxford
University Press.

« UN (2005): The Millennium Development Goals
Report 2005, New York: UN.
http://www.un.org/en/development/desa/publica
tions/mdg-report-2012.html
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